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Wayne State University Press

Distributed Title Questionnaire

The information requested below is required for effective marketing. Please fill the questionnaire out completely or it will be returned to you. 

If you are a publisher making this agreement on behalf of or instead of an author, please complete the form with your contact information. Please complete this form for each title you are submitting.

Required additional materials: 

1. A current résumé/c.v. (please include for each person, if applicable, such as author, illustrator, contributor, etc.)
2. One copy of the book, if published; sample material if publication is pending (should include table of contents, introduction, and at least one sample chapter).
3. An electronic copy of the cover of the book. Image must be provided as a high-quality, color, full-sized tiff or jpeg image, created at no less than 300 dots per inch (dpi). Please submit the image via email to wsupressmarketing@wayne.edu and note “Image submission” in the subject line.

4. You may send a hard copy of this form to the Press but it must be in addition to an electronic copy which you should email to wsupressmarketing@wayne.edu, noting “AQ submission” in the subject line.

I.
BOOK INFORMATION

Title:

Author:
Illustrator (if applicable):

Contributors (if applicable): 
Publisher (if different from author):

BISAC codes (see http://www.bisg.org/what-we-do-20-73-bisac-subject-headings-2008-edition.php) 


Code 1: 


Code 2: 


Code 3: 
Please confirm the book’s registration with the Library of Congress. See the Library of Congress website for more information and application: http://www.copyright.gov/
List price: 

Publication date: 

Page count: 
Trim size: 

Edition (paperback or hardcover): 
13-digit ISBN: 
Number of illustrations: 

Photographs:

Line art: 

Number of tables: 

Number of maps:
Print run: 
Historical units sold (if applicable): 

Number of units currently in your inventory (if applicable):

II.
AUTHOR BIOGRAPHICAL INFORMATION 
A. Please provide a two- to three-sentence biography that you would like used in promotion. Include your title, published books, education, etc. (Example: Joe Smith is distinguished professor of anthropology at Jones University. He is also the author of The Brave Soldiers (Random University Press, 1999) and Running for Cover (Any University Press, 2007).)
B. Home address:



Home phone: (        )
Cell phone: (        )
C. Business address:



Business phone: (        )






FAX: (        )







E-mail address:

Address correspondence to:

_____home

_____business
As a matter of policy and to protect your privacy, we do not share contact information

with anyone outside of the Press unless we have your permission to do so. However,

on occasion, someone from the media may wish to contact you. Please check below if you

approve our providing such persons with information about how to contact you.  

_____ give my home phone number to the media

_____ give my cell phone number to the media

_____ give my business phone number to the media

_____ give my e-mail address to the media

_____ do not give out any information to the media

D.
Place of birth:



Date of birth:


Citizenship:

ILLUSTRATOR BIOGRAPHICAL INFORMATION  (if applicable)

A. Please provide a two- to three-sentence biography that you would like used in promotion. Include your title, published books, education, etc.
B. Home address:



Home phone: (        )
Cell phone: (        )

C. Business address:



Business phone: (        )






FAX: (        )







E-mail address:

Address correspondence to:

_____home

_____business

Please check below if you approve our providing media or other persons with information about how to contact you.  

_____ give my home phone number to the media

_____ give my cell phone number to the media

_____ give my business phone number to the media

_____ give my e-mail address to the media

_____ do not give out any information to the media

D.
Place of birth:



Date of birth:


Citizenship:

III.
MARKETING INFORMATION
A. In 300 to 400 words please attach a summary description of your book, covering its purpose, importance, and scope; its distinctive contribution to its field; and any special features regarding the sources, methodology, or approach used.  This information will be our primary source for preparing marketing copy. 
B. How would you characterize your book in one sentence? 

C. Please provide a selection of subject keywords (short descriptions or a few words that capture the subject and feel of your work). Provide at least two but more are encouraged. Keywords will be used in our catalogs and on our website to make searching for terms easier and more successful.

D. What is the intended audience for this book? Please list in order of importance.
E. Are there any special features about the book that might have news value? 

F. If the book has already been published please provide as much information as possible about where and how the book has already been announced, sold, reviewed, and promoted. 
If the book is not yet published please provide a short list of key journals/media for review copies.
G. Do you know any booksellers personally who may be interested in your book? Please attach a list that includes full addresses.

H. Do you know of any book clubs or organizations that might buy copies of your book in quantity?

I. Do you have any websites, blogs, listservs, online chat rooms, bulletin boards, etc. that you regularly participate in? Do you have a myspace or similar account? Please always include a mention of your book and a link to our website <wsupress.wayne.edu> in any of these. 
J. Wayne State University Press does not represent distributed titles through the Google Book Search Partner Program.  Authors and publishers can utilize Google Book Search by sending their titles and having them available through the program directly.  You can create an account and find more information about sending titles for inclusion into the program at the address below.
http://books.google.com/intl/en/googlebooks/publishers.html
Thank you! Please keep a copy of this for your records.
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